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ACADMISSION AND ELIGIBILITY

L. The duration of Master of HHotel Management & Catering Technology (MHMCT)
shall be of 2 year and each year shall be dividedd into two semesters.

A cundidlate shall have 10 pass all the four semester examinations within @ maximum period of
five years of bis'her admission 1o the first semesier of 2-Year Hotel Management Programme
fiuling which beishe will be deemed to be unfit for the programme. However, n candidate, who
lving passed the second semester examination discontinues his/her studies, for legitimate and
hstified reasons may be permitted 10 Join third semester within three years of his'her passing
the second semester examination.

2 The mununap qualifications for admissions 10 the first semester of each of the prugramme
shall be as under: -

Passedd Bachelor degroe in Hotel Management & Catering Technology/ Hotel Management or
cyuivalent lepree

L, The fiest semester to fourth semester examination shall be open to regulur student who:
a) Bears o good moml character

b) Has been on the rolls of the Institute during the semester:

¢) Has sttended not fess than 75% of lectures delivered in theory and practical,

d) The candidate may be promoted 1o the next semester automatically unless detsined from
CRInIAon on any geouine grounds.

B EXAMINATION

4. Every candidate shall be examined in the subject(s) a5 Lid down in the Scheme of
Examinations/Syllabi prescribed by the Academic Council from time to time-

5. The ntermal/External examiner will set the question papers as per the eritenia laid down in
the Scheme of Examination for the programme.

6. The meduim of instruction and examinsation shall be English.

7. The laxt date of receipt of admission forms and fees shall be fixed by the Deen Dayal
Upadhyaya Garakhpur University, Gorakhpur

8. The amount of examination fee to be paid by a candidate for each semester shall be as per
the decision of the Deen Dayal Upadhyay Gorakhpur University from time to time.

9. The Examination fur the first und the third semestens shall ordinurily be held in the month of
December/ Junuary and for the second and the fourth semesters in the month of May/June or on
such dares as may be fixed by the Vice-Chancellor,

10, All supplementary examinations will be held lor re-appear failed candickates aloag with
rezular semester examinations.

e Darector/'Co-ordinater of the Institute shall forward,  list of 1he cligible students who huve
satistiod the requirements of rules for gppearing in Uy Examinations to the Controller of
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The Ditector/Co-ordinator of the Lnstitute shall foeward, a list of the eligible students who bave
satisfied the requirements of rules for appearing in the Examinations to the Controller of
Examinations, as per the schedule of examinations of the Deen Duyal Upadhyay Gorakhpur
University.

1

2) The Controfles of Examinations shall publish u list of candidstes who bave passed the
Semesters Examination.

b) Each successful candidate shall receive a copy of the detailed marks card on having passed
the Semester Examinations.

12, The list of successful candidates after the fourth semester examinations shall be amanged
inthmdivniomonmcbauofdtwcmubmwth:ﬁmmmm
fourth semester examinations taken together, and the division obtained by the candidate will
be stated in histher degree as under

a) Those who obtain 40% marks but less than S0% marks - THIRD DIVISION
b) Those who obtain 50% marks but less than 60% marks - SECOND DIVISION:
¢) Thase who obtamn 60% or more marks - FIRST DIVISION;

d)ﬂwwwhmdlﬂnﬁmmmummmuuﬁmmpm.ﬁ%u
memuhhhmmaﬂlkduh@mhvemdwhhbmo&

C. EVALUATION
13

a) The Director'Co-ordinator of the Institute shall forward the Internal Assessment marks
awsarded to the students 1o the Controller of Examinations, which shall be awarded as per the
following criteria:

o Intemal Assessment, Class participation, Atiendance & Prescotation ar as per
decision of academic council.
b) The Direstor/Co-usedination of the Institute will preserve the records on the basis of which
the, Internal Assessment awards have been prepared for inspection, if needed by the University
up to one month from the date of declaration of the semester examination results This record,
including the atendance, will be disposed off them penal reconsider

14

a) The intermal assessment/iraining report awards of a candidate who fails in ony
semester/paper(s) shall be carried forward 1o the next examination,

b) Candidate(s) who have not obtained pass marks in the lntemal Assessment n any paper(s)
will not be allowed to take examination in the said paper(s) in the concemed semester. He/she
will, however, be provided an opportunity to appear before the Commitice comprising three
faculty members, to be constituted by the Dicector of the concemed Institute, 0 re-nssess
performance of the candidate as per the criteria laid down under Clause 13(2), corresponding
to schedule given for supplementary examinations in clause 9 and the intensal ussessment given
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by the Commitree shall be final. The candidate will reappear in paper(s) in the next semester if

passed.
€) A candidate who fails to obtain pass marks in training report shall be accorded opportunity
10 undergo training again and resubmit fresh training report,

d) A candidate who fails to obtain pass marks in Compeehensive viva-voce shall have to re-
appear before the board of examiners #s and when held next time,

15,

n) Every student of Master of Hotel Management & Catering Technology (MHMCT) shall be
required to undergo o practical training in &n industrial organisation approved by the Institute,
for Ten (10) weeks, The students shall be required to undergo training in the various areas of
the organisation concemed, The organisation may assign a specific project to the candidate,
which will be completed by him/her during the period of training. The work done by the
candidate in the training shall be submitted in the form of a training report, The last date for
the receipt of training report in the office of the department (IHMCT) shall be one month after
the date of completion of training. The Candidate shall be required to submit two copies of
hisher Training/Project Report. The Deen Dayal Upadhysya Gorakhpur University, Gorakhpur
on the recommendation of the Director’ Coordinator of the Institute may extend the last date

of the receipt of the training report, with late fee.

16,

a) Training/ Project Report will be evaluated by the extemal/ Internal examiner only to be
appointed by the PG. Board of Studies in Institute of Hotel Management & Catering

Technology.
b) The marks obtained by the candidate for the project report shall be taken into account when
he appears in any future examination under reappear clause.

17. The Training Report/Project Report, will be submitted in the form specified as under.
2) The typing should be done on both sides of the paper (instead of single side printing)
b) The font size should be 12 with Times New Roman font.

¢) The Training Report/Project Report may be typed in LS5 line spacing. But the
References/Bibliography should be typed in single space.

d) The paper should be A-4 size.,
¢) Two copies meant for the purpose of evaluation may be bound in paper- and submitted to

the approved authority.

18. The comprehensive viva-voce shall be conducted by a Board of Examiners to be appointed
by the Vice-Chancellor on the recommendation of the PG Board of Studics in Hotel

Management & Catering Technology comprising the following members; -
#) One Intemal Faculty to be nominated by the Director of the concerned Institute;

b) One External Examiners from the Academic field;



ﬁ

19. The practical exam(s) of the courses (wherever specified) shall be conducted by the
following Board of Examiners, consisting of two members:

a) Onc internal faculty member (1o be appointed by the Director of the concerned Institute);

b) Onf external examiner (1o be appointed by the Vice-Chancellor on the recommendations of
the PG Board of Studies in Institute of Hotel Management & Catering Technology

20. The minimum percentage of marks to pass the examinations in cach semester shall be: -
1) 40% in cach wnitten paper and intermal assessment/workshop separately;

b) 40% in Training Report/Project Report/ Practical and Viva-Voce separately;

) 40% in the total of each semester examination.

D. OTHER PROVISIONS

The provisions which have not been mentioned in the ordinance / About which the

ordinance in silence shall be governed by the university ordinance of admission and
examination

PROGRAMME OBJECTIVES:

¢ To carry out rescarch work in the respective fields

e To develop and exchange new ideas, methods and technologies to the hospitality and
tourism industry
To be a role model of educational institutions in the country
To provide a broad aspect related to the subjects
To provide a deep understanding of the arca of specialization and provide an innovative
ability to solve new problems

¢ To provide multidisciplinary approach for other courses

o To establish a network-based students leaming between academia and stakeholder
To develop the students with a capacity for free and objective enquiry, confidence and
integrity.

o To promote independent and collaborative work, while demonstrating the professional
and ethical responsibilities of the hospitality profession.

o To focus on delivering superior performance and value to the customer
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PROGRAMME ovrcome:
Aller successiul completion of the programme, un individual will be able to:

*  Interpret practical, thooretical mwd personal skills eequired for senior management roles
within a vanicty of hospitality organizations.

*  Appruise food safety and sanitation to maintuin a safe and sanitary work environment.
Develop long term business gouls and strategics that map the actions needed to cach
Yeur to meet the objectives.

*  Anticipate and manage labor and food costs I order to vperate an economically stable
environment,

*  Utilize interpersonal skills to manage employees in @ hosputality industry.

*  Cultiviste a professional management attitude by nurturing the creative development of
innovative ideas and solutions,

*  Develop organizational and marketing processes of § commercial hospitality eoterprise.

* Forceeast sales and expenses in o variety of hospitality businesses,

* Schedule cmployees with consideration given o budgets, sales lorecasts, and
customary lnbor practices

MHMCT Programme Structure

Programme Structure
e MHMCT. Programime is divided into two parts as under. Each Part will consist of two

semeslers,

Part [ - Part nggilgr - Odd _Scmestér - E\"en-
A== First Semester -1 Semester - 11
| | Second Semester - Ill__ | Semester -1V

Total No. of Intake: 30 seats

%



MHMCT

Semester 1
| S Code Subject Credit Marks
No.
\
Internal External Max.,
Assessment Assessment Mauarks

01 | MHMCT | Introduction to Hotel 05 25 75 100

201 and Hospitality
Industry

02 MHMCT | Principles and Practices 0s 25 75 100
202 of Management

03 MHMCT | Principles of Marketing 0s 25 75 100
203

04 MHMCT | Customer Relationship 05 25 75 100
204 Management

05 | MHMCT | Sustainable Tourism 05 25 75 100
205 and Hospitality

06 MHMCT | Organizational 05 25 75 100
206 Behaviour

Total 30 600




| MHMCT 201 | Introductions to Hotel and Hospitality Industry

| Credit 05 |

COL. To overview of the hospitality Industry with basic concept of services.

CO2. To understand the functional and core departments of Hotels,

CO3. To understand the role and contribution of public sector of Hotel and Hoteliering sector.

UNIT

TOPICS

NO OF
LECTURE

Hospitality: Origin of the concept; meaning, nature & dimensions.
Accommodation: Type and forms; changing concepts over time, Onigin and
growth of Hotel industry with special reference to India. Type and forms of
hotels: Classification, Registration and Gradation of hotels; procedure and
requirement related to Hotel classification in India, Distinction between Hotel,
Motel and Resorts. Types of Motels. Heritage Hotels — concept and emerging
dimensions,

15

Functional departments of a standard hotel: Front Office, Food & Beverages
(F&B), Housekeeping and Back Office etc. Organizational structure of a
standard international hotel. Linkages and Integration in hotel and Hoteliering
business. Need for inter sectoral and intra-sectoral integration. Front Office
operations and management, Role and responsibilitics of Operational and
Managerial Staff.

15

Housckeeping Operations Organization and Functions. Study of Ancillary
departments with Linen Room and Laundry Operations. Food & Beverage
Operations, F&B Methods, Purchasing and Stock Management of F&B.

15

v

Manpower requirement in hotel sector, existing training institutions/ facilities
with special reference to India. Assessment and recommendations of NCT,
State of Hotel business in India Incentives and constraints scope. Brief
overview on ethical, legal and regulatory aspect of hoteliering business.
Marketing of hotel services, opportunities, scope and constraints especially in
India contest

15

"

Role and contribution of public sector in the development of Hotel and
Hoteliering sector in India Contribution of LT.D.C. and State Tourism
Departments/Corporations. Multinational hotel chains and their impact on
hotelicring business with special reference to Developing countries, Major
Multinational Hotel chains operating in India. Multinational Hotel of Indian

origin. Hotel Marketing — Practices, Approuches, Constraints and Challenges.

15

Suggested Readings :

&=

Andrews, Sudhir : Hotel Front Office, Tata Mc Graw Hill, New Delhi.
Andrews. Sudhir : Hotel Housckeeping, Tata Mc Graw Hill, New Delhi.
Andrews. Sudhir : Food and Beverage Service, Tata Me Graw Hill, New Delhi,
Pant R. Dittmer, Gerald G. Griftin: Dimensions of the Hospitality Industry, Van

Nostrand reinhold New York.
Peter Jones: Introduction to Hospitality Operation, Cassell, New York.

S
6. Pradeep Kumar & Gaurav Gomase, Basics of Hospitality, 2021, Oran

Publications, Chhatz.m/,
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[ Credit0s |

| MHMCT 202 | Principles and Practices of Management

COL. It sims at enriching the understanding of students on the various forms of Organization.

CO2. To inculcate the Managerial competencies through different management theories.

CO3, Deals with decision making processes, coordination and how they will help in creation.

UNIT TOPICS NO OF
' LECTURE

an, Nature/ Charncteristics Scope 15
ment - Art of Science - Functions ,
f administration &

I Management: Concept, Meaning & Definiti
Objectives & Levels of Management, Manage
of Management Managenal Roles & Skills. Concept o
OnZanIZation.

Il | Evolution of Management Thought Scientific Theory- F.W. Taylor
Administrative Principles- Henry Fayol, Human Relations Perspective-
Hawthorne Studics- Elton Mayo Various approaches to Management (ie
Schools of Management Thought,) The Operational (Management Process)
School the Empirical School, The Human Behavior School The Social System

School, Contingency Approach to Management practices
11 | Planning and Organizing 15
Planning- Definition, Nature & Importance - Planning Process - Types of plans.
Decision Making — Introduction, Definitions & Chamcteristics
Types of Decisions. Organizing- Meaning,
Organizing, Types of Organization siructures -
Delegation of authority - Centralization & Decentralization - Span of Control.

1V | Staffing and Directing 15 '
Mesning and Importance of Staffing, Process of Staffing, Meaning, Importance
and Principles of Directing - Meaning and Definition of Leadership - Types
snd Traits of a leader, Meaning and Definition of Motivation, Meaning,
Importance and Process of Communication, Barriers of Communication

15

V| Co-ordination and Control
Meaning and Importance of Coordination, Process of coordination , Mcaning

and Importance of controlling , Process of Controlling , Types of Control, Inter-
relationship between Planning & Controlling

R H
Drucker, Peter F. Management Challenges for the 21st century, New Delhi:

Butterworth Heinemann.
Koontz, Harold, Weihrich Heinz and Cynil 0'Donnell, Essentials of Management,

2020, New Delhi: Tata McGraw Hill. (Lith Edition)
Prasad, L. M. Principles and Practice of Management, New Delhi: Sultan Chand
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[MHMCT203 | Principles of Marketing [Credios |

COL. To understand the theoretical nnd practical fmmework of marketing

€02 To understand systematic information on marketing so tht the incumbents can apply In
indlustry.

COV. To pverview the concepl and evolution and control of Marketing Programmes

UNIT TOMCS NO OF
LECTURE

|| Nature importance amd core concepl of Marketing, Different Orientation 15
towards mmket ploce. Marketing management process. Concepts of P's in
marketing. Service marketing unique features & challenges. Applicability
Marketing principles with special reference 1o travel and hospitality industry.
Il | Marketing Analysis, Rescarching & Selecting Target Markets: Markeling 15
Information System and measuring and forecasting Demand. Concepts and
methods of Market Segmentation, Market Targeting.

11 | Competitive Differentiation, Product Pasitioning, New Product Development, 15
Marketing Strategics ot different stages of product Life Cycle,

IV | Planning Marketing Programmes ~ Product Strutegles: Product line, Product 15
Mix, Branding, Packoging, snd Pricing Strategics Management of Distribution,

vV | Conmtrolling Marketing Programmes. 15
Designing communication & Promotion mix: Adverlising Sales Promotion,
Publicity, Personal Selling, Dircct Marketing, Evaluntion and Control of

Marketing Progratmmes.

1. Philip Kotler, ‘Marketing Management: Analysis, Planning, Implementation &
Control’, Prentice Hall of India Pvt. Lid.

2. Philip Kotler Gary Annstrong, ‘Principles of Marketing', PHI Lid.

1. Ramaswami, ‘Marketing Management Pundamentals of Marketing' William J.
Stouton, Mc Grow Hill Co

4. Warren J. Keegan Global Marketing Matugement (8th Edition), 2017, Peurson

Education, London,




| MEMCT 204 | Customer Relationship Management [ Creditos |
CO1. To Determine the importance of CRM and categorize the enterprise-wide activity.

CO2, Develop a CRM process structure by opting strategio management tools for effective
sales.

CO3. Evaluate the customer loyalty for an organization by illustrating Case Studies.

UNIT TOPICS NO OF
LECTURE
1 | Customer Relationship Management (CRM) Overview, CRM: Concept, 15

Origin, Features & its Type, Importance of CRM & Marketing

Il | CRM-an Enterprise-Wide varicty, Benefits of CRM, Challenges of CRM, and 15
Implementation of CRM. Relationship Marketing and CRM, Evolution of
Relationship Marketing, Relationship Matketing & CRM - Electronic
Relationships, Relationship Bonds, Analyse Service Gaps using GAP Model,
Sales Management — An overview, Process of Sales Management, Creating
positive customer engagement, enhancing CuStOMET expenence, benchmsarking
in business.

[11 | Building CRM process structure

CRM levels: Collaborative CRM, Analytical CRM, Operational CRM. Front end and
back-cod business process integratica exing CRM process. Sales process, Post sale
Cussomer serylee peocess Marketing campaign process. Coatact and activity
management process Case study based on {he above. Buildisg CRM process siructure,
CRM levels: Collaborative CRM, Analytical CRM, Operational CRM. Front end and
back-end business process integration using CRM process Sales process, Fost =i
Customer scrvice peocess Marketing campsign process Contact snd activity
mansgement process Case stady based on the sbove.
IV | Strategsc Management in CRM Role & responsibilitics of manager, Managing 15
Sales Cycle. Understanding Custotner Profile, 3600-view of Sales Process,
Effective Sales Management, Role information technology & social media in
building CRM Web-based, Email based Mobile techaclogy, electronic kiosk,
cte. to stay connected & collaborate with customer through personalized
gervices. Overview of CRM application software, RFID, Dats mining tools.
Drawbacks of technology, customer relaticaship: Permission Marketing. Role
of social media in CRM Bencfits of social media Challenges of social media
V | Messuring cffectiveness of CRM., Customet loyolty — meaning, important 15
cancepts, Customer loyalty & sanusfaction, Dnvers of customer loyalty,
Customer loyalty breakers, tracking customer loyalty, Increasing customes
| loyalty, Measuring customes satisfaction.

15

Readinps:
1) Customer Relationships Management. - William, G. Zikmund, Raymund McLeod Jr;

Faye W. Gilbert (2003),
2) Customer Relationship Management: Moadem Trends and Perspectives-

Shanmugasundaran /

COL AR




| MHMCT
L MHMCT 208 SUSTAINABLE TOURISM AND HOSPITALITY Credit 05

COL. Develo v P
SRR P 8 comprehensive understanding of sustainable tourism and hospitality

CO2, To practice environmental conservation through sustainable tourism understating,
CO3. To implement preservation of cultural heritage i tounsm, secio-cultural for local

communitics.
TuNIT |
UNIT TOPICS NO OF
LECTURE
| Introduction to Sustainable Tourigm: Overview of - sustainable toerism 15

princ@;vlesl. the triple bottom lise (economic, environmental, and social
suna@ulﬂy). Sustainable development goals in tourism, Global trends in
w‘stlmmble tourism practices, Challenges in implementing sustainable toarism
| initiatives,

Il | Biodiversity conservation in tourism, Climate change impacts and mitigation 15

slntggies. Sustainable use of natural resources, eco-friendly practices in
!omm Operations, and greence ratifications and standards in the tourssm
industry.

Il | Socio-Cultural Dimcasions of Sustainable Toursm: The preservation of 15
cdtumlhuihgcinlwri:m.wdo-culnnlmmofmuimonlocd
communities, community-based tourism initiatives, indigenoas tourism
sustainable development, Eihical considerations cultural tourism.

IV | Economic Aspects of Sustainable Tounsm: Economic benefits of sustainable 15
\ourism, Sustainable tourism financing and investment, Tourism palicies and
regulations, ecomomic impacts of tourism Development and sustaioable
tourism entreprencurship.

V | Management and Marketing of Sustainable Tourism Sustainable tourism 15
planning and management, Stakeholder engagement i sustainable tourism
initiatives, Sustainable tourism marketing strategies, Responsibie tounst
behaviour and education, Case studies of successful sustainable tourvsm
Diestinathons.

Suggested Readings:
1. *Systainable Tourism Development: A Critique” by M.P. Bezbaruah
3 "Eco tourism and Sustainable Development: Who Owns Paradise” by Martha Honey
3. *Tourism, Coaservation and Sustasnable Development: Case Studics from Asia and
Affica” edited by Shiva Ji Pandey
4. "Sustainsble Tourism: Principles, Practices & Policies” by Himanshu S. Pandey

’
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MHM
lan Tf;r 206 | Organizational Behaviour
~To analyse and compare different models used to explain individual behaviour.

COL. To identify the processes used in developing communication and resolving conflicts.

Credit 05

CO3. To explain group dynamics and demonstrate skills required for working in groups

(teambailding).

NO OF

UNIT TOPICS
LECTURE

I | What is Organizational Behaviour? Historical Evolution of Organization
Behaviour Functions, Skills &amp; Role of Managers. Systems Approaches for
Understanding Organization.

Il | Basic Human Processes, Leaming: Definition, Leaming Process, Thearies of

Learning. Perception: Coacept of Perception Process, Factors Influencing

Perception, Perceptual Errors, Self-Fulfilling Prophecy. Personality: Concept
&amp; Determinants of Personality, Theories of Personality.

15

15

111 | The Individual in the Organization, Values: Definition, and Types.

Attitudes: Definition, Function’s Nature, and Changing Aftitudes, Stress
Management: Nature, Causes, Effects, and Managing Stress, Motivation:
Definition, Concept, and Theories of Motivation.

IV | Group Process and Influencing Others, Group Dynamics; Definition and
Classification of Groups, Groups Behavious, Group Development, Group
Decision, Making, Teams, Difference Between Group and Team. Interpersonal
Relationship: Transaction Analysis, Jobar Window. Leadership, Definition,

15

15

Concept Factors, and Theornes.
V| Consumer Behaviour: A Model of Consumer Behaviour Chamcteristic
Affecting Consumet, Behaviour Consumet, Decision Process. Organization

Buyer Decisions.
ings:

S.P. Robbins, *Organisational Behaviour', Phi New Delhi.

F. Luthans, ‘Organisational Behaviour, ‘Mc Graw Hill, New Delhi.

Uma Shekharan, *Organizational Behaviour’, Tata Mc Graw Hill, New Delhi,

Jit S Chanda, *Organizational Behaviour.
Mullins, Laurre J., Management &amp; Organizational Bebaviour, 2016, Pearson

Education, India.
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MHMCT
Semester 1

S. Code Subject [ Credit =T Maks —]
No.
" Internal External " Max. ]
Assessment | Assessment Marks
01 MHMCT | Management Information 05 25 75 100
207 Systems in Hospitality
02 |MAMCT | Facility Planaing and 05 25 75 100 |
204 Designing
- .
03 | MHMCT | Hospitality accounting R 25 75 100 1
IIU‘J
4 | MHMCT | 'H)g.cnc and Sanuuixutx 05 25 75 I(X)_
1 210
(85 | MHMCT | Law and Ethics in 05 25 75 100
211 Hospitality |
p_ ]
Total | 25 500
]




MHMCT 207

Management Information Systems in Hospi

CO1. To Provide a comprehensive understandmg of Management Information System.

CO2. To meet the future prospects and dynamic scope via Artificial Intelligence.

CO3. To enhancing service quality and strategic thinking skills by implementin

g PMS,

Credit 05

UNIT

TOPICS

NO OF
LECTURE

1 | Introduction to Management Information
Definition, Concept, Understanding Information  systems. [Infrastruc
Resources required for MIS, Hardware, Software, Dats, Network resources,
Types of networks Impact of internet revolution on Hospitality Busioess.
Introduction to Al (Amificial intelligence), Role of Al in Hospitality.

System (MIS). Introduction,
tural

13

Occupancy levels

T [ nformation System for Roams Division Management Property Management
System-Various Units related 10 3
Telephones, Guest History, and
e Front Office and their purpose,
Cashier Report, Guest In-House Report, _
i Departure Report, Occupancy Forecasting Reports Computerized reservation
system, Introduction to Global Distribution System (GDS) & Hotel
Distribution on GDS MIS for key Decisions Guest's data base - Keeping track

of guest's profile, needs, expectations, €.

Reservations,
Housekeeping. Various reports
Room Occupancy report,
Arrival Report,

Projection and Moaitoring of

13

m

Night Audit, Reports gen

Limit Report, High B :
Varince/Rate Check Report, Todsy's Arrivals Report, Pick up Repor, Tum

away Report, Productivity, Settlement Summary.

alance

eration and unalysis, Night Auditors Repert, Credit
chaniﬂ'pomdfmlbcDaychm.Rue

13

2

Channel Systems

Information System for Sales and Marketing, Marketing Functions, Marketing
Cycle and components of Marketing {

Systems, Market Segment
Manager, Company Profile

Business Source Report, Sales Account

Report, i :
Masters (corporate tic-up details)

and Company

12

V | Catering Computing Systems, Stock Control System, E-Procurement Systems,
Electronic POS System. Table
Banqueting Systems.

Beverage Control Syste
Back Office Systems: Pay Roll Systems, Personnel Management Systems,

Specialist

Management Systems, Conference and
Catering Computer Systems, Mini Bar,

Club Manngement

12

12

Publication

P°/

Vi
Maintenance Management Systems, Performance Management Systems
Suggested Readings:

@/

1) Management Information Systems ~ Mahadeo Jaiswal& Monika Mittal by Oxford

2) Using Computers in Hospitality - Peter O'Connor by Thomson Leaming
3) Information Management Systems and Tourism - Reference Book of IGNOU
4) Management Information Systems - W.S. Jawadekar

X
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| MHMCT 208 | Facility Planning sod Designing [ Credit 05 |

COL. To familisnze the studenty with the Hotel engncenng equipment.
COLTomkzMuMWg&wmhmm.
COA. To leam optimum milna.oiofspxepovidcdind}ﬂaulwmmpm&

pperathons.
[Tﬁn* TOPICS NO OF
LECTURE
: - o
[T~ | Howel Classification Noems ~3 Tiotel Design, Star Category hotels inclading 15
:dergtions for a hotel project,

bentage m&;mbmﬁm?oednmm .
gmmmsMWWﬂM-MW'M
‘ i e Efficicat planned schedule, sww«nl-ﬁmhidmbﬂmﬂ‘
, Country Planning deparment, Systematic Isyout planning. Thumb rules for
n Hestzurant Design including Bar and Banqueting Facility, Types of restagrants 15
l MMWMM“MJMWPW'?‘W
m&.wwomc_hmm-ndwktdmmmmﬂ‘
| m.umgammwm_mnwvmmﬁﬂr
effective design. sw'.smay,ygm-ocws.mm
nﬂdmwspﬁaklmdmldalmhcmidm . :
T | Kitchen Désign Physical layout - ial ki 15

configurations : :

Performance and kitchen safcty. Envin

humidity and ventilation Lighting and color scheme, floor, finish, height,

'y, electricity. gas and water supply

IV Desigmng of Recerving and Storage Arcs; Types of Stores, Work flow at

storage facility, recerving arca Equipment’s, Space requirements, Time tabling

of receiving Storage arca Layout - size and location, Space requirements

Structural festures Cold storage, Equipment’s and utepsils Beverage store

{acilsties {cellar)

v Designing of Front office- Lobby- Back office, Various types of lobbies, Front 15

dosk arrangements, sccording to types of botels and floor plan Equipment’s

requirement. Ambisnce and décor — Lighting and colour scheme, floor finish,

wall covering Porch, Travel Desk, other areas at the Front of the house. Bell

boy kxuionlluw;cmanslnfedcpukm/mmﬂycheckpoimuu.

Designing of House Keeping. Laundry and Guest Roortss, Room types. Factors

t be considered for ambicace and décor ( Fixtures and fittings, Fumiture and

furnishings, Lighting and colour scheme, Floor finishes, wall covering) Space

mansgement in laundry, Wall ipment’s Limen Chute, Storage area
ia H

1) Hotel Facility Planning - Tarun Bansal

2) The Professional Housckeeper - Margaret Schneider and Georgina Tucker

3) Catering Management - Mohini Scthi ‘

15

|

i
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[MIMCT 209 | Hospitality accounting [Credit 05 |

COL, Exquip students with essential hospitality accounting skills for effective financial
management.

CO2. To nnderstad the role of revenue Management andd apply in Hospitality industry,

€O, Understanding the financial health of hospitality businesses, bench murking against
industry standards. '

UNIT TOPICS :&3;:
L :

15

T Tinwroduction o Hospitality Accousting: Basic accounting principles and
concepts, The accounting cycle, financinl statements preparation income
statement, balance sheet, cash flow statement). Accounting terminology
specitic to the hospitality industry, Significance of accounting in hospitality
OPCEUTHNS, ] &

I | Revenwe Mansgement: Revenue streams in hospicality (rooms, “food lnd 15
beverage, other services), Yiekd management techniques, pricing strategics,

revenue forecasting, occupancy and average dui ) analysis,
maximizing revenue through effective management pructices.

11| Cost Control: Cost concepts (fixed, variable. semi-variablc), 3 15
Budgeting and forecasting techniques, cost-yolume-profit analysis, Methads
for controlling costs in different departments (front office. housckeeping, food

and beverage), variance analysis, and implementation of cost control measures

IV | Financial Reporting and Analysis: Prepuration and analysis of financial 15
satements, Financial ratios and {heiy inferpretation, performance mlylb using
financial data, cash flow management, ) _ G
Understanding the financial health of hospitality businesses, bench marking
sninst industry stundards, ge 1

V| Taxation and Compliance: Overview of taxation in the hospitality industey, 15
’I Compliance requirements (GST, service X, ipcome 1ax), implications of

various taxes on hospitality operations, cthical considerations in occounting
and tuxation, ensuring adherence to legal and regulatory requirements.

1 i
. Hospitality Manageaent: An Introduction by Jagmoban Neg

Hospitality Accounting” by Dr. §. K. Singh
Fim_nc'ul and Cost Control Techniques in Hotel and Catering Industry by Jagmohin

- -

Negi ;
. Hospitality Finance and Accounting by Dr Jatashankar Tewari
_ Principles of Hotel Accounting by R.K Malhotra

(P




[ MHMCT 210 | Hygiene and Sanitation [ Credit 05_|
CO1.To understand and practice hygiene in the premises and workplace.

CO2. To practice personal hygiene in hotels with regard to facing the guest and handling

food items

CO3. To Analyze the importance of Hygicne and sanitation and its adverse effects in the

workplace. '

Wx\'n ‘ TOPICS NO OF
LECTURE

1 T Personal Hygiene: Standards of personal health & hygiene (hands and skin, 19
hair, nose, mouth and ears, cuts, boils etc. Jewelry and perfums, smoker.
General health and reporting of illness. Protective clothing (Clothes, aprons.
| head coverings, gloves, foot wear), Equipmcot for personal hygiene (Taps,
| showers. soap dispensers. nail brushes, hand dryers).

Il | Water: Imponance of water, Sources of water supply. 19
Purification of water through filtration, chlorination, boiling, decantation and
| jon exchange. Examination of water of swimming pool & wells. Hygiene of
ice making. Potable water.

111 | Kitchen Hygiene: Keeping plant & equipment clean (clean-ss-you go sysiems 19
& Deep cleaning operations), Cleaning methods (manual cleaning, automatic
cleaning double skin washing) ,
Cleaning of hoods, ranges, food mixess, chopping blocks, slices, juicers.
Cleaning of kiichen fNloors, walls, equipment & cleaning agents

Washing A
IV | Hygicnein Storage of Raw and Cooked Foods: Food storage coaditions for dry

foods, cauned foods and penshables. I
Correct use of refngerators, walk-in coolers, reach-in refrigerators. Thawing of

frozen food, rules foc handling frozen poultry. Equipment and the temperatures
used for bolding of cooked foods. Importance of stock rotation FIFO.
di

1) Managing Food Hygiene by Nicholas Johns, Publishers: Macmillan.

2) The Food Hygiene Handbook by Richard A S Preger, Publishers: High Field
Publications.

3) Social & Preventive medicine by Yash Pzl Bedi, : Publishers : Atma Ram & Sons.

4) Park’s Textbook of preventive & Social Medicine 13th edition by J.E. Paork, K. Park
Publishers: M/S BanarsidasBhonot. '

$) Catering Management an Integrated Approach 2nd edition by Mohini Sethi, Sujeet
Malhan Publishers: Wiley Eastem Lud

18




| T i -
UMCT 211 | Law and Ethics in llogpiuIFQ)_'

CO1. To provide an overview regarding the lepal provisions applicable 10 Hospitality and

’ GOZ. Ta familiarize Law Relating to Registrat
om bolclg

i Ethscs and Human interface; Essence, determinants and consequences of cthics
in Human action, Dimension of Ethics in Hospitatity Industry, Human values-
Jessons from Hospitality kea institutions in inculcating
| Mospitality values ___ R L e
I | Laws of Contract, T'ypes-of Coatract , Warrantics , Contractunl Relationship,

Booking Contracl, Advance / Hotel Reservation, Terms and Conditions,
| Infectious Discases , Death at the Hotel, Guest causing disturbance, Property

Damage to the

Lost and Found, Animals, Prce Display, Over-Booking,

 Property. Service Charges, LA G ey —
11 | Law Relating to Registrahon and Approval and Bar License:

Registration and approval of Hotel and Restaurant, Law relating 10 Rggismtiou

and Approval, Types of License, Application for  license, The gramt of

| License, Structure of Premises, Barand Liguos License, Liqubr Licensing [aw,

- Licensed Premiscs,
General Permitted Hours, Types of Permits, Food and Beverage [aw,

ders. Rolcof educational

oo

€03, 'Ip understand the importance of Legistation of Employee welfare schemes:
UNIT TOPICS NO OF
' LECTURE

e f——

Cr@dit 05

~ Tourism Industry,
ion and Approval and varioas license rexquired

=

15

| Prevention of Adulteration of Food and Beverage, Definitions, Consumers

| Sundards. o
Important l.cgislation: Employces’ Organizalo
, Trade Unioa Act 1926, Minimum Wages Act
1947, Workman's Compensation Act 1923,
Shaps and Establishment Act, The Factory Act 1948, The Payment of Bonus
' Act 1963, The Paymeot of Gratuity, The Payment of wages Act 1936, The
l Minimum Wages Act 1048, The Indian Contract Act 1972, The Indian

ns and Welfare, _ '
1948, Industrial Dispute Act

v | Tourist Related Law: Citizenship,
Repisteation and Act 1946, Custams {1962). Foreign Exc
Acts, Consumer Protection Act, 1986
| Reserye Bank of India Guidclines, Government Procedurts.

Sugpeited Readings:
1) Introduction to Law - Kupoor (Taraporevals, Mumbai)
- 2) Commercial Law - Kapoor (Sultan Chand, Delhi)
'3) Reserve Bank of India Guidelines
'4) Satycodra Singh Malik: Ethical, Legal and
5) Indian Tourism Act 1992, (Govt. of Indsa}
6) Company Laws - N.D Kapoor

nange Regulations

Regulatory aspeet of Tourism Business,

¢

-
.

(' 4 P 4
* A

| [Parnerhip A9, g Vi, o SoMs
Passport  (1967), Visa, l"on:igncr"s

15




*MHMCT 216 & MHMCT 217 s an Elective subject out of which gy one

Code Subject Name Credit Marks
\ Internal External Max.
' Assessment Assessment Murks
MHMCT | Training Report 06 100
212
TMHMCT  Managerial 05 25 73 100
213 Communaton
TMIMCT | Revenuelyield 05 7 75 100
21 managenient
MHMCT | Managing 05 25 75 100
215 entreprencurship, small
and medium business
- propertics
04 | MHMCT | Human Resource 0s 25 75 100
\ 216 Management
iy (Elective}
%6 | MHMCT | Marketing service and 05 25 75 100
L2117 Consumer Behavious
LIRYS, (Elective)
’ Total 26 00
must be opted




| MHMCT 213 Managerial Communication [ Credit0s ]
COLTo identify the various aspecls . jmplement cffective
commumication

COY  Exccute tchoigues of

of communication and

business

Group Communication Genernte  formal

comrespondence
(’()}.__l\-x clop skills to demonstrale and practise speeches and presentations
wbehhdal Shaehit e et —oie—tes hes and prese e ———TNO OF
UNIT TOPICS NOOF |
LECTURE
_—,_——__,_—_—__/—",_,—'_—J-w
to Managerial Commsunication:  Meaming. Impoctance and 13
Principles  of commwnication, Forms of commumnication,
Techniques of

objectives-
communication process, Burmers of effective communication,

| effective commumication ___ SO e—
11 Nonverbal Communication Career Planning Strategres, 13
Leadersiup \1cnlm’.<h:p—Inqmnmr.c-l"mdmg. a guide, Maint2ining pmdelOOB‘
| relationships. _,___,_,.,———————-—f—*——‘
" Principles of Effective speech and Presentutions, 13
h of Introduction - Speech of

Managerial Speeches
| Technical & Nontechnical presentations, Speec : _
audio visuals aid. Introducing

ihanks-occasional speech- theme spesch, Use of
L/ #M_"ﬁm:n____ﬁ___,d__,__ﬁ._.———*
IV | lsterview Techmques. Mastering the art of conducting and giving inteTviews 12
Placement  mMECIVIEW, discipline  IDICrVIEws, appruisal interviews, exil
renaew. Group Communication: lnsportance, Meetings — group discussions.
|| Video coaferencing__ = T Y
[T v | Introduction 10 Managerial Wrnngs, Business letters Inquiries, Circulars,
7 Quotations, Order, Acknowledgements. Execulions, Complaints, claims and
pdjustments, collection  letler, Banking correspondence, Agency
cormespandence, Bad mews and persuading letters, Sales leers, Job
applicatons letters Bio duta, Covering letter, [nterview Letters, Leticr of
Reference . Memos, Minutes, circulars and notices, Writng official ¢ mail
Content Writing Creating an Online Persona Creation of an online Website-

| Lh's_ﬂi_dun'ls

r\‘l—.'ﬁ?;_wns: Types of Business Repo

1 Imroduction

s — Formats, choice of vocabulary,

coherence and cohesion . paragraph  writings, ocganizations  reports by

individual , Report by coamitice

Sl_lvggtﬂtgv Aigngi.n-gs:
nication - Adair J by Pan Mc Millom

1) Effective Commu
2} Excellence in Business Communication - Thnll JVBovee GL by McGraw Hill
1) Business Communication = FROM PROCESS TO PRODUCT - Chicago Bowman P

& Branchaw by Dryen Press.




t of Hospitality Revenue Management.

TMHMCT 214 | Revense Yield Management _,___@L’s——i

COL1. To sensitize hospitality students on the concep
(y) S -~ L |

TO.. Strategically think to increase occupancy, maximize yield and revenoes in the Service
ndustry

CO3. To get acquainted with the techniques and tools of Yickd Managements.
UNIT TOPICS NO OF
LECTURE

},_’_'4-—’_‘

ol Industry Applications, Bencfits 15
applicdHow the concept Is

T'{lc Concept of Revenue Management. Hot
of the techniques/Areas where this concept 1§

applicd. Measuring Yicld

Yield Statistic Determination of Potential Rc\cmw’PolmuaI Average Single

Rate Potential, Average Double Rate! Multiple Occupancy Percentage/Rate
Spread Potential Average Rate/ Room Rate Achievement Flctou'!‘ldmnul
__| YieldsEquivalent %wﬂm@mwmwgw
Elements of Revenue Management: Group Room Sales/Transient Room
Sales/Food & Beverage Activity/Local and Arca-Wide Activihcs"Spct‘ial
Evemts. Using Revenue Management, Potential High and Low Demand Tactics
| Implementing Revemmie Strategies/Availability SUMEEEE i ——
Revenue Manggement Compater Software, Works performed by Revenue
Management Software, Working of the software/system, Advantages of
= 1 computerized rEVEnus management, Repoets generated.

Revenwe Management Team, Composition of Reveaus Management Team,
| Role of Revenue Manages st Team |

Industry-wise Companson of Yield Management Application,

Airline/ Hotels/Car Rentals/ Cruise limes/Package Tours
e PPN

sons and Management, Oxford.
Hospitality Industry, John Wiley
(2009), An Introduction 10
Prentice Hall,

New York

1) Jatashaakar Tewarl, Hotel Front Office Operal
2) Hayes and Milier, Revenue Management of the
3) Kimberly A, Tranfes, Trevor Stuart-Hill, Juston Parker,

Revenue Management for the Hospitality Industry, Pearson
4) Robert G. Cross, (1998, Revenue Management, Broadway Books,

4

{/_24

|

AV
/46&




MHMCT 218 '

MIMCT 215 Managing entreprencurship, small and mediom business Credit 05 |
o L properties — ' =

COL, To expose the students to the growth of entreprencurship in macro and micro busaness.

;
CO2. To encourage the students for startups and ownership in Managing Enterpnscs

I F‘OJ. To understand and implement Performance appraisal and growth stratcgics i
indusirics,

UNIT — Toncs o ar BN INO OF
I.ECFURE
v e VA B T

I~nlr\-prcncuf and cmr\;b;&éuﬁhup‘. limrtpr—cndlaup.

S
Scale, Enterprises, Entreprencunial Compelencics, Institution

al Interface
11 | Estabhshing small scale eoterpoises Opportunitics Scanning Choice of 15
Enterprise, Market Assessment for Small and Medinm scale enterprises.
Choice of Technology and Selection of Site _ I S T
m | Small and Medium scalc cmcrjmscs - getting organized, Financing the
Ownership Strachure

New/Small Enterprise, Preparation of the Busincss Plan
— _.ﬂ

| and Organization Framework . e
IV | Operating the small and medium scale enterprise. Financial Management 15
lesucs 1 Small and Medium scale COICTPIISTS. Operations Management
| tssues in Semall and Medium scale eoterpreses. Marketing Management [ssucs
in Small and Medium scale cerprises. Organizational Relations in Small
| and Modium scale entcrprses RO S s
V| Performance appraisal and prowth Strategies. Management Performance 15
Assessment and Coateol, Strategies for Stabilization und Growth Managing
| Family Enterprises. —
Sugpested Readings:
|, Entreprencurship Development in Tourism and Hospitality Sector by MR, Dileep.
and Challenges by R.Manivannan

| 1. Tounsm Entreprencurship: Issus
! 1. Entrepreneurship Hospitality and Tourism by Dr. Jatashankar Tewart
i 1 Innovation and Entreprencusship in the Tourism Industry by R Balaji
3. Hospitality and Tourism- A Global Perspective by Ragesh Tiwari,
)
Al




E\lll«\lCT 26 | Human Resource Management

[ Credit 05 |

COIl, To understand the importance  and requiremcnt
industry.

CO2. To focus on the nature of job, Coneep
CO3. To familiarize Selection and Recrustment process in the OQrganizations.

of human resources i the Hospitality

ts and Process of Human Resource Planning.

NO OF

UNIT

TOPICS

LECTURE
|

Learning organization and leadership. Basics of human resource planaing.

 Macro Level Scenario of Human Resource Planni
' Human Resource Planning, Methods and Techniques — Demand Forecasting.

| Methods and Technigues — Supply Forecasting.
s Job Analysis

"

i

" Jab evaluation, Job Evaluation — concepls, Scope and Limitatio

ng, Concepts and Process of

15

I and Job Description. Job Evaluation Methods. .
ences. Selection and Recruitment Induction
Transfer, Promohon and

15

Action areas — issues and expenc
Reward Policies, Training and Retraining.
Human Resource Information

1A

2)

1) Werther & Dav

Publicaton.

.S, Venkstaranam and Snivastava,

Tat Mc Graw HiH Publications, New Deilii

1) Wayne F. Cascio, ‘Managing Human Resources =
& Profits’, Mc Graw Hill Publicatsons.

4} Gary Dessher, Human Resource Management', Prentice Han

and Placement, Performance and Potential Appraisal,
Measuremsents in hunsan resource planning, |
System, Human Resource Audit, Homan Resource Accounting. Careef
Planning, Employee Counselling, Discipline, Suspension,
Compensation & Salary

15

Dismisssl, Employee Grevance Handlmg,
Admimisation Laws & Bcsv:_ﬁl and Welfare.
fities, Competency Mmapping & concept ©

sssessment  centers, Human resource  development,
uman Resource Development Systems, Task
Analysis, Human Resource Development In Service Industry. Organizing For
ing Trends and ives

15

15, *Human Resources and Personnel Management’,
Publications.

& ;

LA

Me Graw HIH

'Persoanc! Management and Human resources’,
Productivity, Quality of Work Life




M J
[MHMCT 217 | Marketing Services and Consumer Behaviour [ Crecit 05_|

COL. To Master effective hospitality marketing and sales strateges.

CO2. It focuses on market dynamics, consumer behavior, and promotional LSCHcs.

CO3. To enhance business growth and  uest satisfaction by understanding Consumer

behaviour
UNIT TOPICS NO OF
LECTURE
I | Marketing of services; concepts and issues, Marketing of Services: Conceptual 15
| Frume Work, Services Marketing: Basic [ssues, Designing Service Stratcgy.
- 15

Il | Marketing of hospitality services; concepis & issues, Marketing of Haospitality
and Tourism Services, Management and Marketing of Tourism in India
Services Marketin

| | Hospitality Marketing — A special casc in B
| Masketing of education & professioaal servicss, Marketing of Educational [ 15
Services. Professional Education — Marketing of Services. Marketing of
Advertising Agengies.

Professional Support Services; Implications for
{ mark — The Trade Mark Research Group (A)
IV | Consumer bebaviour — issues: and concepls, Coosumer Behaviour Nature,
Scope and Application Consumer Behaviour and Life-style Marketing.
Organisational Buymg Behavious, Individual influences on buying behaviour,
Pesceptions Consumer Motivation and Involvement, Attitude and Attitude
ing and Memocy, Pecsonality and Self-concept. Group influences
I iour Reference Group Influence & Group

Family Buying Influences. Family Life-cycle and Buying Roles, Cultural and

Sub-Cultural Influences

Vv | The buying process, Problem Recognition & [nformation Scarch Behaviour, 15
Information Processing, Allemalive Evaluation .
Purchase Process & Post-purchase. Bebaviour, Modelling buyer behaviour,
Early Maodcls, Howard Sheth Model, Recent Developments in Modelling

Buyer Behaviour

ested d 3
1, Christopher Lovelock, *Services Marketing ~ People, Tec

Education, Asia

Valeric A Zeithma! & Mary Jo Bitner, ‘Services Marketing - Integrating Customer
Focus across the firm”, Tata Mc Graw Hill, Edition.

Peelen- Customer Relationship Management

H Peeru Mohmmed & A Sagadevan- Customer Relationship Managemeat

Judith W, Kingsld, Pearson- Customer Relationship Management- Getting it Right.

15

hnology, Strategy', Pearson

o

e




MHMCT

Semester 1V

Code | Subject Name | Credit Marks
Intermal  External Max.
Assessment Assessment Marks
MHMCT | HRM-Training 03 25 75 10
' 218 & Development
! { Elective)
o -4
02 MHMCT Marketing — 035 25 75 100
219 Service Marketing
| { Elective) '
03 | MHMCT 1 Strategic 03 25 75 100
| 220 Management
|
04 | MEMCT | Event 05 25 75 100
21 ! munagcmem
o l
T05 [MHMCT | Rescarch 05 25 75 100
i 232 Methodology
06 | MHMCT | Dissertation 06 25 | 75 100
' 223 ’
\ Total 26 00

SMHMOT 218 & MHMCT 2196500 Elestive subject out of which any olye must be opted

=
-




MUMCT 218 | '
r Tas | HRM - Training & Development

Credit 05

COL. To provide an in-depth knowledge of the role of training in HRD
CO2. To equip the stadents o independently jandle the traiming proceis.
CO3. To understand the role of Human Resource i Tramning and Development.

—

UNIT | TOPICS NOOF
LECTURE
- |} . — _—_‘_'_——'
1 1 rsming Process and Overview, History of Trmining, Role Rupo:uibﬂiﬁeﬂ and "'
Challenges 1o Trawing Managers, Organization and Management of Training
Function, Purpose of Trainving & Development, Benefits of Training, Principles
| i Traiving, Obstacles 10 successtul training.
——— v ——— - - /
I 11 | Training Need Assessment and Action Rescarch, Instructional Obf“‘i"‘""d 13
Lesson planning, Leaming Process,
R 2.5 =1
11 Tramng Climate and Pedagogy, Developing Training Units, Training 15
Methods and Techaiques.
IV | Facilitics Planning and Training Aids, Training Communication, 12
V| Training Evaluation, Training and Development it India. L

Qu,- ;g-gﬂm Readings
1) Raj, Apama, Training Theoey & Practice, Kalyam Publishers, Ludhiana, 2005
31 Kalb D, Ruben L M. Osland J M., *Organisatt

3} Anderson, Allen H. ‘Successful Training Practices-

Development’
4) Steve Truclove, "Training in Practice’,
) Leshie Roe, "Planning and Designing Training Programmes’.

o) Michalak DE and Yagef, EG., ‘Making 1

onal Bebaviours: An Expeniential

Approach, 1991, Preatice Hall, Englewood Clfls N. L _
A Manager's Guid to Personnel

he Training Progrumme Work’, 1979,

Hamper & Raw, New York.
Training', How to cvaluate HRD w0

*Achieving Results from

7) Brinkerboff, Robert O,
' Increase Impact, 1987, Jossey Bass, San Francisa,

Skengthen Programs and
%) Mabeshwan B.L., Sinha, Dharmi
Tats Mc Graw Hill, New Delhi.

3¢ ;ﬁé

14

&

e

P *Management of Change Through HRD' 1991,

N/




MHN
LMHMCT 219 | Marketing - Service Marketing [Credit 05_|

CO¥. To understand the service needs as per the Hospitality and Tourism Industry.

CO2. The familanize the students with type of clientele and market segmentation.

CO3. To create the service product and add value balancing the demand and capacity.

LECTURE
|
| - T
I | Understanding Services. What are Services? Customer's involvement in 15
Service Processes. Difference between goods & services marketing, Seevice

| Markcting Matnix, 2 Tt :
Il | Focus on the Customer. Customer Bebavior in Senaces. Customer Expectation 15
Building Customer

of Services. Customer Perception of Services

Relationships.
TIT | Aligning Strategy, Service Design and Stndards. Service Development and 15
Design. Customer Defined Service Standards. ' 1
Physical service in Marketplace. Positioning Service in Market Place, Creating
} == the Service Product and Adding Value. Pricing Strategles for Services. L
IV | Planning and Maintaining Service Indusiry. Creating Delivery Sy!tﬂ“‘.iﬂ 15
Place. Enhancing Value by Jmproving Quality and Productivity. Balancing
Demand and Capacity. —
ent Managing people it service Organization. 15

YV | Issues for Senior Managem
Organizing for service leadership. Inte

mationa! and Global strategies i service

management
v Re : a .
1) Christopher Lovelock, ‘Services Marketing = People, Technology, Stmgg_y'. Pearson
Education, Asia, :
2) ValencA Zeithmal& Mary Jo Bitner, *Qervices Marketing ~ Integrating Customer
Focus ncross the firm’, Tata Mec Graw Hill, Edition.




[Credit 05 |

MHMC

E-T)T*Tl'ng"n-“ Fs & Strategic Management
+ To facilitate a thorough understanding of services marketing:
i‘:f To explore models and frameworks of services, strategies including service product and
clivery.

COXN Tq manage the organisation's employces, customers, ard measuring customer

satisfaction,

ONIT| TOPICS NO OF

LECTURE
15

1 | Introduction: Definition & Scope of Strategi’ Management Evolution of
Planning, Nature & Scope of

Strategic Management, Need for Strategic r
Strategic Planning, Strategic Management Process, Approaches 1o SAICRIc

: Deciston Making, Patterns of Strategic Behaviour
Il | Analysis & Diagnosis for Strategic Management, Mission & Aspests of 15
| Business Policy, Environmental Anal «is, Industry Analysis. SWOT Analysis
111 | Strategy Formulation, Setting the Corparate Objective, Formulating m 15

corparate strategy, International Analysis of the firm, Major type of strategies
— The generic strategy altematives, Strategy Choice — BCG model, DPM
model, Stop light model
IV | Strategy lmplementation; Operationalizing the strafcgy. Institutionalizing the. 15
Strategy, Structural, Functional & Behavioural Implementation

V| Stratcgy Evolution, Evolation of Strutegic Alternative. Strategic Control, 15
Techniques of Strategic Evolution and Coatrol

o s

Suggesied Readings:

1) Glueck & Jauch, ‘Business Policy and
International :

2) Azhar Kazmi, ‘Business Policy’, Tata Mc Graw Hill

3) V.S. Ramaswamy & S. Namkumi, ‘Strategic Planning — Formulation of Corporate
Strategy, Mac Miltian New Delhi. .

4) John Pearce Il & Richard B. Robinson Jr., ' Strategic Management = Strategy

Formulation & Implcmentation’, Richard D. rwin loc., 1Tliaois,

Strategic Management', Mc graw Hill




IR

; ‘"l 1 Fovent Management
i oo 10 Werity 1o Yariaus perspes lives o] concepta i the Nield of Suxepe

Managemend

COL To enahde the students 1o understand the prine iplen of strareyy frarriisLaritn,

impdermcntation

pr')il'.vl;l

CON, T develop skills fur spplying hese concepts W the st of business

LN rarics

yde an DueIview uf event
& In Vanous secton The
and thar
Jysis, and

Tumes incl
| irmportans
|*,‘,c\ ol cvenls,
wdionce A

Introduction 1o Event Managemenl,
s defuvition, scope, B
Jf event managerent,
fing evenl objectives, target &

i pernent,
hiawory snd evelution
classification. Understant

| ¢ vl plamning fundamentals. L ————
lovert Planmng sl Cunrdination Carvering Mapis such = cverl phnmnx
concept Je vehpment, fennitulaty anslysiy, budyeting, snd scheduling

Fvent counbinshion roles and 'c-,mnuhahlnc\. vendor managernent, st
selection criteria, and legal considerutions in evenl plunning Strutegies for

| effective resource ull-n..a(mgn_nng{gr;n{qtggqu'plqlwg_h e

Marketing and PPeomtion i Eventy; Examining lupies auch ax event marketing
trutepies, target market, fdentificatinn, beanding, and pndrm:mul comprigns.
Utilieatinn of tnditionsl urid dptal moarketing channchs, Social medi

sy andd public relatiamy in evenl proannhan Mesiuting markcting

| KO i event managerment. — .. )
| wemt Execitpn and Logistics; 'lupauuu.'ludc detailed cvent gxcculion phases, |
Timcline management, on site  logishics, and participant coordinstion

| Management of evenl operatinns, technical production aspects, hospitality

| services, sl emergpency preparcdness Fvaluntion of cven sUCoess factors and |

| post cvent gualyvis g Ui
\Y Fvent Evalaatron and Funare Trends, Covermng logics such as post-event
and snalysis. Asscasing cvent

evaluation technigues fectback collechun,
oulcomes apsinst predefined pouly, Stakeholders feedback intcgration and
continuous  improvement strategics. Explotation of emerging trends,

rechnology innovations, Sustainsbihity p and the future outlock of

HUTEY

s
cllerLtivencs: urd

ractices,

event mynlg:mﬂll A T -

Supgested Readings;
1) Fvent Management: ( ancepts and PPerspeclives by Pradeep Kumar Panda
21 Dvent Management Principles and Practices by N Manisha Pathak-Shelat

3) Event Masagement An Indian Perspective by Dr. Tupan Panda

< 4

K

"Credit 05 |

NO OF
LELTURE
15

1




Mt
[ MumcT222 | Research Methodology [Cretises

CO1. To encourage the students towards rescarch in Hospitality and allied sectors.

CO2. To understand the fundamental of research and need for researcle

CO3. To analyse the need and significance of enquiry and research it the Hospitality

industries, ,

CUNIT TOPICS NO OF

| LECTURE
ves. Motivation, Significance & 13

1 | Fundamentals of Research; Meaning, Objecti ¢
need for research, Burriers in research, Rescarch Process. Problem Definition
and Hypothesis Problem Identification and Definition = M

Question, Research Question, [nvestigation Question, Level of questions.
Hypothesis Meaning, Qualities of a good Hypothesis, Null Hypothesis

Alternative Hypothesis. Hypothesis Testing = Logic & Imporiance 3
11 | Research Design; Concept and Importance in Research Features of & good !
Exploratory, Descriptive &

research design, Types of research designs — . 12
Experimental Approaches in research, Qualitative and Quantitative, Contents
of rescarch design
1 | Types and Sources of Data and Data Collection Methods, Secondary Data = 13
i Definition, Sources,

Definition, Sources, Charneteristics, Primary Data - :
Characteristics, Comparison of peimary and secondary data, Data Collection

Methods, Observation method, Expctimcnul method, Focus Group, Case
Study, Survey - Questionnaire method, [nlerviews, Schedule, Research
Instrument, Questionnaire and Schedule Questionnaire designing, Electro-
mechanical instruments
IV | Meaning, Levels of Measurement - Nominal, Ordinal, Interval, Ratio Sources 12
1, Test of sound messurement Attitude Scaling
le, commonly used scales in management [ese
— Single item scale and multiple item scale, Ratng Scales Likert Scales,
Semantic Differcntial Scales, Constant Sum Scales, Graphic Rating Scales
Ranking Seales, Paired Comparison & Forced Ranki
V| Sampling: Concepts of Sample — Popalation, Sampling Unit, Sampling Frame, 12
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